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The Web in 1994

&« Welcome to Apple

=hiATz 399

Motete,
Afforgable,
& Smant

Find It

Prodect Information
Customer Support
Technology & Research
Developer World
Groups & intorosts
Resowrces Onfine

About Apple

Appie Sites Worlewise

Swizerland
Taman
Turkey

UK & Ireland
United States

Where to Buy

Register to Win

Software Updates

Home Page Archives

Preorder Mac OS 8

Now you can preorder Mac
0S 8, described by Macworld
as "the most comprehensive
update to the Mac OS in
years, sporting a bold new
ook, a speedier Finder, more
shortcuts and integrated
Intemet functions.”

Want a PowerBook?
Qualify to win a PowerBook
3400200 by cntering this
month's Apple Registration
Sweepstakes.

Big Help for Small Biz Find
out what you need to make
your small business a success.
Apple Small Business has
information about everything
from great deals on leasing o
dealing with the SBA.

eMate Special

Parcats of school-age children
have a limited-time special
opporunity to purchase

Be the First to Know

Leam about new Macintosh
software releases the moment
they become available. Check
Hot Mac Products to hear
about programs like Speed
Demon, ReBirth RB-338 and
QuickCRC.,

Newton Connects

Newton, Inc., will enhance
network connectivity for
Newton-based devices this fall
via Newton Intemnet Enabler
2.0. Ethernet capability can
connect devices o Local Area
Networks,

Welcome to Mars

Sce alien terrain in QuickTime
YR movics from Sojoumer,
the brave six-wheeler that
covers the Red Planet for
NASASs Pathfinder mission,

Boston Mac Party
Join the fun at Macworld
E_xpo-*Boston. the summer’s

www.apple.com


http://www.apple.com
http://www.apple.com

The Web in 1994

Welcome to Amazon.com
Books!

One million titles,
consistently low prices.

(If you explore just one thing, make 1t our personal notitication service. We think st's very

SPOTLIGHT! — AucusT 16TH
These are the be we love, offered at Amazon com low pnices. The spotlight moves EVERY

day so please come often

OnE MiLLion TITLP\
arch Amazon com's ___:- n hitle catalog }-,,. ;zl‘t" of, “xt-wu:t, title, keyword, and more... Or take

a look at the books we rec: ! n OVE _heck out our customer reviews and
the award winners from the Hu : -'_ bula to the Pulitzer and Nob and bestse
30% oft the publishers list

Evrs & EDITORS. A PERSONAL NOTIFICATION SERVICE
Like to know when t out }:-a}:-cﬂ:-a:}«’. or when your favonte author
releases a new title? I:"r'-‘.. our tir r_-lr*.c "xtrvm;:tr-d search agent, will send you mail Meanwhile,
our human editors are busy prev alleys and reading ance reviews. They can let you
know when especially wone u-'*bxl -x}.. are published in particular genres or subject areas. Come

s, and have 1t all explamed

Y OUR A‘ COUNT
Check the status of your orders or change the email address and password you have on file wath
Please note that you do not need an account to use the store. The first ime you place an
order, you will be given the opportunuty to create an account

www.aimazon.com
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The Web in 1994

}§e80y - Your Personal Tradng Community - Netscape

Co Comewricato HMHelp

home | my eBay | site map

Browse ﬁ Sell 1 Services H Search | Help H Community
what are you looking for? —

I rinda nt) v" g z
categories g What is eBay?
How do I bid?

.:Jul.umuln'c e E se" o - G::"c’:‘:: How do I sell?
Antiques (7135 )' it ‘— i
em ety NN

Register, it's free!
Musgic

Coins & Stamps 17633 new ugof.(f\

= - = R ool bappenings...
Collectibles wrass Clle here —_— :
Computers aoies)
Dolls. Figures (s1:¢ Wilcome
Jewelry, Gemstones NeawS

“ - 5 > : on ilerre

Phota & Electronics ¢ss2m
Pottery & Glass o

Sports Memorabilia

4

s, Bean Bag Plush

93114

Miscellaneosus i

all categorivs...

390394 1lems for sale
w2201 calsgonee

nowl

rer 1 S billion page

www.ebay.com
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The Web in 1994

RICK ROLLED

Google Was Founded in 1998
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*Think Beyond SEO *




Everybody Wants

iILLION



Getting visitors to your website
is not the end;
- its only the beginning.




A Tale of Two Websites

" Without SEO " W.ith SEO




Two Basic Steps of Marketing:

|. Bring potential customers to you
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Take off the “Google Goggles™

Remember that customers pay your
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“Make [web] pages primarily for users,

not for search engines.” -Google
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Visits are Not “Hits”

People are not hits.
Traln yourself to say V|S|tors or
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* If your website sucks, getting
more traffic won't help. *




What Makes a Website Suck!?

* Confusing Layout

* Bad Design

* Unclear Calls to Action

e Filler Content }
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Watch out for “Vanity Metrics’:

* Visits
* Page Views




Metrics that Matter:

e Conversions
e Leads




A Website That Doesn’t Suck:

* Accomplishes business goals
* Brings in revenue
¢ Is helptul to potential customers -
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More Traffic #+# More Sales

. 2010 B 2011 o 2012




How Do You Know
What Potential Customers VVant!

|. Analyze Data
2. Just Ask Them
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#1:Analyze Data

Google Analytics

Audience Overview Jan 1,2013 -Apr 13, 2013

Advanced Segments Emal Expont +  Add to Dashboard Shoncut
MY STUFF

1l
san Dashboards e

D Shortcits

Mourly Day Week Moath
Intoligence Events

STANDARD REPORTS

. ) N R
S e ~ NN\ AN N
/,_,_-,_\ // ﬂ\ J \\/ \ Y, ’\U/ h\\J/\‘\w/ \J \ L U \ /.’ \\

»
- Avdence

Overview
» Demographics

» Bohavior

39,773 people visited this site

» Technology
A Visits Unigque Visitors
» Cuslom

AN 43,389 39,773

Vistiors Flow

Pagovierws Pages / Visit

i I'v'lTh'fﬁ‘ 59’06‘ ———————— 1 _36
m 90.90% New Visitor
N4 Vers
Avg Visit Dunation " 810% Returning Vistor

195 Vets

tnnnnnd.  00:00:43

Google Aralytics O ®



#2:Ask Them

Surveys

¥ Keyword “(Not Providec

c www.infront.com t f t 2/ 14 /keyw ¢ nded ) ) vt )

) Coogle L SEO Tools L Tools L Reading ‘i- 37sigmals g batfer © StOmoz Q’cq«;l . COSthink [Sreeze] | || Marketing Wikl b Other Bookmarks

[-i”f'ro”t ot S 2 S e Paes s

Keyword “(not provided)” As Percentage of All Organic Search Visits

notice that in August and September of 2011, the term “(not provided)
h feature was implement
this n
all the way up 10 13%. As of November, 2072 (about one year anc one montt Is this biog post helpful?
ater) a full 49.91% of ALL organic search traffic sent by Google has referrin L e
data blocked. That means for nearly half the visitors who have found our we © Mo (wby net?

e’s organic 1 results, | cannot kr ) arch terms they usec




(Results)

Poll: Is this blog post helpful for you?

B No




#3: Test & Experiment

Content Experiments

Content Experiments - View Experiment: Homepage Versions
@ Choose an experiment objective

MY STUFF

=== Dashboards Homepage Versions Create Profie (Goal 1 Completions) 100%
Email notification is not set

-—1 2 weeks minimum run tme, 95% confidence threshold
) Shorcuts

intolligonce Events

@ Configure your experiment

STANDARD REPORTS

*  Varation 2 Variation 3
U Real-Time

‘ Audence
- Traffic Sources

m Content

Overview Vanation 4
» Site Content st liiog

» Site Speed

Exporiments

In-Page Analytics

— Conversions

Google Aralytcs O @



#4: Look/Listen for Clues

|. Listen to your customers talk (on the
phone and in person)
2. Watch them use your website

3. Pay attention to frequently asked qu

estions
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#5: Interact With Them

Blog Comments

* Why lsnt My Webste N

c www.infront.com

'i”f-ront A Portf ervices Company ' 4404 Contact

4 comments

Is this biog post helphul?
® '~

2 Ron Staufler




#6: Anticipate Questions/Needs

i e .* Colorado Springs Websit i}

= & www.infront.com/sup

o
m.lmont A& Portfolio Services Company Blog 119.577.440« Contact
Results -based we ) strategy & desgn

Support Help

Server Status

Technical Problems? Try the following troubleshooting steps first:
Emall Support
Clear your cache- Your browser may be 'saving' a less current version of your Clearing Your Cache
website. If you are having trouble viewing recent changes try clearing your
Editing Images

cache. It might just do the trick! |

. ' . How To Use FTP
Upgrade your browser- As we build sites we use the most current -

technologies and techniques available to us at that time. Your site may not How To Take a Screenshot
display in older browser versions simply because they do not have the same SEO Basic
display capabilities as newer browsers. The same philosophy applies to older

How To Zip a Flle

sites. The technology we used ‘way back when' your site was built may not be
compatible with newer browsers. If this is the case you may want to consider Installing the Chat Tool
Upgreding your site, Upgrade

Try a different browser - Not all browsers behave the same. The top

browsers are Safari, Firefox, Google Chrome and Internet Explorer (use the

Jpgrade your browser link above)

Check the status of our servers - Please vistnetsiat infront com for
current web and email server statws. We monitor all client websites and cloud

based services 24x7x365.

Reboot your computer - many issues are remedied with a restart of your O0ra00 SPrrgs Websio Tech Suppdrt | Intrort Wedworks O @




Create a Scale of Engagement
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Sample Scale of Engagement

|. Share content via Social Media
2. Connect on Social Media
3. Subscribe to email newsletter

ree trial

AT
; -l -
- L]

) 0 % fngals - e T 0 . 4 S At e o - ’ : o1 e P e LR
” I ) i e L phoa i’ .-~."_~' - = 1 s » e ":'0’ i I u.~ - AL v T "
w Fa ‘\_‘.__- STl vetay P G- v S Te " & i 0 1 ) P

Lt e O

- '_‘-._-._l - .." ,.ﬂ!_: L]

. Sign up for f



* Tracking Your Website’s ROI*
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You Can’t Measure What
You're Not Tracking

* Web Analytics
e CRM
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Tracking Example

Leads Tracking, Past 6 Months
(Breakdown By Lead Type)

100
Calls: Type |

Calls: Type 2
Web: Type |
Calls: Type 3
Web: Type 2

1_5‘:;-‘ ‘
PN g

80

200000
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Tracking Example

2012: All Web Leads, By Source

Google Organic Search
Google Paid Search
Referrals

Blog Posts

Search Engines
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Implement Goal/Conversion Tracking

* Determine your goals (conversions)
* Track each goal & associated marketing efforts
e Attach a dollar value to everything

. F|nd out t your Customer Acqmsmon Cost
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Track Goals and Revenue

$900,000

$771,429

$642,857

$514,286

-~ $385,714 — ==
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Watch Out for Media Discontinuity
(Track Online AND Offline Efforts)

|. Ask:“How did you hear about us?”
2. Call Tracking
3. QR Codes (Don’t go crazy)




Things You Can Do Now

|. Stop focusing solely on search engine rankings and traffic

2. Make sure your website doesn’t suck

3. Get familiar with web analytics—read the data

4. Learn who your potential customers are, what they do/don’t like
5. Comb through the data, then make decisions

6. Create a Scale of Engagement for your website
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Thank You

Visit www.infront.com/beyondseo to
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